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 7 ways to have your say: 

 
1. Call the GRPC office and speak to a staff member 

2. Mail in your comments and questions 

3. Email your feedback to the public involvement 
coordinator 

4. Visit the GRPC website and submit comments 

5. Visit the GRPC offices or attend a committee meeting 

6. Attend or participate in a public event 
7. Follow GRPC and MPO activities on Facebook 

 

  

Your Ideas Can Change The Way We Move In Our Community 
- Participate today 
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Introduction  

In 1973 the Gulf Regional Planning Commission (GRPC) was designated as the Mississippi Gulf Coast 

Metropolitan Planning Organization (MPO). An MPO is a federally mandated transportation policy board 

comprised of representatives from local, state and federal governments, transit agencies and other 

stakeholders. It is defined in Federal Transportation Legislation *23 USC 134(b) and 49 USC 5303(c) as 

the local decision-making body responsible for carrying out the metropolitan planning process. An MPO 

must be designated for every urban area with a population of at least 50,000 people as reported in the 

most current census report.  

The MS Gulf Coast MPO has a planning area that includes the 11 cities of Waveland, Bay St. Louis, Pass 

Christian, Long Beach, Gulfport, Biloxi, Gautier, Pascagoula, Moss PointΣ 5ΩLōŜǊǾƛƭƭŜ and Ocean Springs, as 

well as the unincorporated areas of Hancock, Harrison and Jackson Counties. Any highway or transit 

project or program to be conducted or constructed within the planning area and to be paid for with 

federal funds, must receive approval of the MPO before those funds may be spent.  

In accordance with this law, ǘƘŜ ath Ƴǳǎǘ ōŜ ŎŜǊǘƛŦƛŜŘ ŀǎ ǇǊƻǾƛŘƛƴƎ άŀ ŎƻƴǘƛƴǳƛƴƎΣ ŎƻƻǇŜǊŀǘƛǾŜ ŀƴŘ 

comprehensive planning process that results in plans and programs that consider all transportation 

modes and supports the metropolitan community development and social goals. These plans and 

programs shall lead to the development and operation of an integrated, inter-modal transportation 

ǎȅǎǘŜƳ ǘƘŀǘ ŦŀŎƛƭƛǘŀǘŜ ǘƘŜ ŜŦŦƛŎƛŜƴǘΣ ŜŎƻƴƻƳƛŎ ƳƻǾŜƳŜƴǘ ƻŦ ǇŜƻǇƭŜ ŀƴŘ ƎƻƻŘǎΦέ 23 USC 450.3 

 

How the MPO is supported by GRPC 
¢ƘŜ ath ƛǎ ǎǘŀŦŦŜŘ ōȅ Dwt/ ǿƘƛŎƘ ǇǊƻǾƛŘŜǎ ŦŀŎƛƭƛǘƛŜǎ ŀƴŘ ŀŘƳƛƴƛǎǘǊŀǘƛǾŜ ǎǳǇǇƻǊǘΦ Dwt/Ωǎ ǇǊƻŦŜǎǎƛƻƴŀƭ 

staff is skilled in the varied applications of transportation planning theory and practice, including: 

¶ Grant Writing and Management 

¶ Program development and administration 

¶ Data collection and analysis of land use and Census data 

¶ GIS development and mapping 

¶ Traffic counts and travel demand modeling 

¶ Urban and regional comprehensive and mitigation planning 

¶ Transit development and planning 

¶ Public engagement and outreach coordination 

¶ Transportation planning and management particularly regarding congestion management, 

bicycle and pedestrian development, safety, alternative transportation systems, air quality 

conformity and regional goods movement 
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MPO Governance 
 
The Gulf Regional Planning Commission staff coordinates plans and projects, implements strategies and 
assures MPO obligations are being met, but they do not govern the MPO. Two committees meet 
quarterly to conduct MPO business.  
 
Transportation Policy Committee (TPC) 

In accordance with federal guidelines, the TPC 
ƛƴŎƭǳŘŜǎ ǘƘŜ άǊŜǇǊŜǎŜƴǘŀǘƛƻƴ ƻŦ ƭƻŎŀƭ ŜƭŜŎǘŜŘ 
officials, officials of agencies that administer or 
operate major modes or systems of transportation 
ŀƴŘ ŀǇǇǊƻǇǊƛŀǘŜ ǎǘŀǘŜ ƻŦŦƛŎƛŀƭǎέ όно /Cw прлΦолсύΦ  
 

The TPC meets to discuss transportation planning 
and programming issues as they affect regional 
transportation planning goals and objectives. 
Among other duties and obligation, the TPC is 
responsible for the adoption of a Unified Planning 
Work Program (UPWP) and the Transportation 
Improvement Program (TIP), and for establishing 
policies and procedural guidelines that comply with 
federal regulations. The TPC is guided by the 
recommendations presented by the Technical 
Coordinating Committee (TCC).  
 
 
 
 

 
 
 
 
Technical Coordinating Committee (TCC) 
The TCC consists of individuals whose skills, 
training and professional status qualify 
them to take an active an active role in 
helping to shape and to oversee the 
transportation planning program for the 
region. 
 TCC annually elects a chairman and vice-
chairman and is responsible for making 
recommendations to the TPC with respect 
to the adoption of the UPWP and TIP, 
policies and procedures to be enacted by 
the MPO and guidance to the MPO staff on 
various transportation planning activities. 
 

The TPC includes the following officials or their designated 
representatives. 

¶ Presidents of the Board of Supervisors for Hancock, 
Harrison and Jackson Counties 

¶ Mayors of Waveland, Bay St Louis, Pass Christian, 
[ƻƴƎ .ŜŀŎƘΣ DǳƭŦǇƻǊǘΣ .ƛƭƻȄƛΣ 5ΩLōŜǊǾƛƭƭŜΣ hŎŜŀƴ 
Springs, Gautier, Pascagoula and Moss Point.  

¶ Gulf Regional Planning Commission Chairman 

¶ Coast transit Authority Chairman 

¶ Mississippi Department of Transportation     
Executive Director 

¶ Gulfport-Biloxi International Airport Director 

¶ Mississippi State Port Authority at Gulfport Director 

¶ Jackson County Port Authority Director 

¶ Hancock County Development Commission Director 
 
Additional, Non-voting Members 

¶ Federal Transit Administration Regional 
Administrator 

¶ Federal Highway Administration Division 
Administrator 

¶ Mississippi Trucking Association President 

The membership of the committee consists of the following representatives: 

¶ Two representatives from each of the three counties 

¶ Two representatives from each of the 11 cities 

¶ Gulf Regional Planning Commission Executive Director 

¶ Mississippi Coast Transit Authority Executive Director 

¶ Mississippi Department of Transportation State planning Engineer 

¶ Mississippi Department of Transportation District 6 Engineer 

¶ Mississippi Department of Transportation Public Transportation 
Administration 

¶ Representative from Naval Station Pascagoula, Naval Construction 
Battalion Center and Keesler Air Force Base 

¶ Gulfport-Biloxi International Airport Director of Planning 

¶ Mississippi State port Authority at Gulfport Director 

¶ Jackson County Port Authority Executive Director 

¶ Hancock County Development Commission Executive Director 

¶ Southern Rapid Rail Transit Commission Executive Director 

¶ Representative from CSX Transportation, Kansas City Southern Rail 
and Amtrak 

¶ Representative of the Mississippi Trucking Association 
 
Additional Non-voting Members 

¶ Representative of Federal Transit Administration 

¶ Federal Highway Administration, Community Planning Engineer 
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MPO public participation goals and objective s  
 

GRPC public involvement and community outreach goals include: 

¶ Inform Mississippi Gulf Coast residents and other interested parties about the regional 
transportation planning process as well as issues and changes related to transportation 

¶ LƴŎǊŜŀǎŜ ŎƻƳƳǳƴƛǘȅ ŀǿŀǊŜƴŜǎǎ ƻŦ Dwt/Ωǎ ǇǳǊǇƻǎŜ ŀƴŘ ŦǳƴŎǘƛƻƴΣ ƛƴŎƭǳŘƛƴƎ ƛǘǎ ǊƻƭŜ ŀǎ ǘƘŜ 
Mississippi Gulf Coast MPO  

¶ Engage Mississippi Gulf Coast residents and other interested parties in sustained dialogue 
about transportation planning  
 
 

GRPC public involvement and community outreach objectives include: 

¶ Provide broad-based access to GRPC activities, plans, and programs through consistent and 
comprehensive public outreach activities 

¶ Develop and disseminate information about the transportation planning process through 
multiple educational and outreach strategies appropriate for all audiences 

¶ Seek to engage all interested parties, including traditionally underserved persons, in 
meaningful exchange of ideas related to the transportation planning process 

¶ Establish working relationships with organizations in the region with the purpose of 
information exchange and regional dialogue 
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Public Participation Overview  
 

Public participation is a critical component of the transportation planning process and as such is a 

required plan document defined in 23 CFR 450.316.  ñThe MPO shall develop and use a documented 

participation plan that defines a process for providing citizens, affected public agencies, representatives of public 

transportation employees, freight shippers, providers of freight transportation services, private providers of 

transportation, representatives of users of public transportation, representatives of users of pedestrian walkways and 

bicycle transportation facilities, representatives of the disabled, and other interested parties with reasonable 

opportunities to be involved in the metropolitan transportation planning process.ò  Agencies for consultation are 

defined as groups or agencies that would be interested in reviewing and making comment on the MPOôs planning 

documents and programs and may be referred to as resource agencies.  

GRPC understands that the input of all participating parties contributes to the regional transportation planning 

process. We seek to engage individuals with knowledge and insight about the transportation needs of the Mississippi 

Gulf Coast, with a pointed effort to involve members of traditionally underserved populations. These include; 

minorities, low-income, elderly, disabled, limited English proficiency and people with limited mobility. GRPC seeks to 

ensure environmental justice is duly considered in the development of projects and programs.  

The Public Participation Plan (PPP) is designed to serve as a guide for public engagement throughout the 

transportation planning process. There are many opportunities for the public to become involved in community 

decision-making. Some opportunities are required by federal law, while others are provided during additional GRPC 

program development. Engagement strategies utilized by GRPC are discussed in the following chapters.  

This plan was developed in consultation with local, state and federal officials and includes input from the public. It 

was available for a 45-day public review period through various strategies prior to its adoption. All outreach and 

engagement efforts are recorded in the MPO Participation Database. 

GRPC is required by the Federal Highway Administration and Federal Transit Administration to develop and maintain 

four MPO transportation documents. Each of them contains individual plans or projects to address the needs of the 

metropolitan planning area. In addition to the federally required programs, GRPC also participates in various 

technical studies that benefit from public input. 

 

 

 

 

 

The four required MPO transportation programs are: 

1. The Long-Range Transportation Plan (GCATS) 
2. The Transportation Improvement Program (TIP) 
3. Unified Planning Work Program (UPWP) 
4. Public Participation Plan (PPP) 
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Reasonable Opportunity for Review and Comment  
 

Document Type Review Period Frequency 

Long Range Transportation Plan (GCATS) Full Update 45 days Every 4 years 

 Amendment 10 days As needed 

 Modification None As needed 

Transportation Improvement Program (TIP) Full Update 45 days Every 2 years 

 Amendment 10 days As needed 

 Modification None As needed 

Unified Planning Work Program (UPWP) Full Update 45 days Every 2 years 
 Amendment 10 days As needed 

Public Participation Plan (PPP) Full Update 45 days As needed 
 Amendment 10 days As needed 

Other MPO Studies & Reports Development 21 days As produced 

 

GCATS - The Long-Range Transportation Plan  

The Long-Range Transportation Plan is called the Gulf Coast Area Transportation Study (GCATS).  It is a document 

that serves as the blue print for the regionôs transportation development for the next 25 years. GCATS is updated 

every four years. The development of the GCATS, which occurs in phases, allows GRPC staff to conduct public 

outreach in accordance with each phase. Phase I focuses on development of the framework , or goals and vision, of 

the GCATS, Phase II focuses on candidate project alternatives for the GCATS, Phase III focuses on alternative 

analysis and Phase IV focuses on GCATS adoption. 

In an effort to elicit widespread and meaningful input for the GCATS, GRPC staff incorporates a variety of methods to 

engage the communities of the MS Gulf Coast making a concerted effort to reach out to the traditionally underserved.  

Maps showing the regional distribution of these populations were produced using 2010 census results as well as data 

from other research sources. The maps information will also be used when evaluating candidate projects for the 

GCATS. Public participation strategies vary, but always involve multiple engagement strategies. The Public 

Participation Summary Report for the 2035 GCATS can be viewed at www.grpc.com. 

TIP - The Transportation Improvement Program  

The Transportation Improvement Program (TIP) is a list of selected transportation projects that will be constructed in 

the next four years. The Mississippi Gulf Coast TIP is developed by the MPO in cooperation with state and local 

leadership and public transportation operators.  It must be consistent with the goals outlined in the GCATS. Before 

any federally funded or regionally significant surface transportation project can be built, it must first be included in the 

TIP. Regionally significant projects are projects that require an action by FHWA or the FTA.  

GRPC informs the public of TIP participation opportunities utilizing numerous engagement strategies. To view the full 

list of strategies see the Public Participation Toolbox chapter. 

The first opportunity for the public to participate in the TIP process is in helping the MPO understand what projects 

the public feels are most critical and at the same time providing an additional measurement tool for the project 

ranking process. This participation is done throughout the year throughout the region. Public comment is collected 

through a survey, focus groups, stakeholder meetings or other method. Jurisdictions are provided the compiled public 

comments to help guide their future project planning efforts. 
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GRPC, as the MPO staff, reviews and ranks each project application submitted for inclusion in the TIP. The projects 

eligible for approval are then provided to the Public Involvement-Title VI Coordinator. Based upon the project area, 

the Coordinator will secure dates and locations for public events, will develop and schedule media notifications and 

will begin utilization of other engagement strategies per each projects scope and area of impact.  

The public will have 45 days to review the eligible projects and provide their comments for consideration. At the end 

of the public review period, GRPC staff will compile a final list of projects for funding based upon their rankings and 

the public feedback received. Public comments will be summarized, analyzed, and considered and then compiled as 

an attachment to the TIP. The TIP is adopted by the TPC, MDOT, FHWA and FTA. 

Two types of revisions with regard to the GCATS and TIP   

¶ Administrative Modification means a minor revision to the LRTP or TIP.  This includes minor changes to 
project or phase initiation dates.  An administrative modification does not require public review and 
comment, re-demonstration of fiscal constraint, or a conformity determination. 

¶ Amendment means a major revision to the LRTP or TIP.  This includes the addition or deletion of a 
project, major changes to project or phase costs, major changes in design concept or scope (e.g. 
changing project termini or the number of through traffic lanes)., and major changes in project or phase 
initiation dates.  An amendment requires public review and comment, and may require re-
demonstration of fiscal constraint and a conformity determination. 

UPWP - The Unified Planning Work Program  

The Unified Planning Work Program (UPWP) is a document that describes the transportation planning work that will 

be performed by the GRPC, the local transit operator, and the MDOT in the Mississippi Gulf Coast MPA over two 

fiscal years. The document contains detailed information about who will perform the work, the schedule for 

completing the work, the resulting products, the proposed funding amount, and the source of funds. The UPWP is 

developed prior to each two year work cycle and is made available for public review and comment through the 

various strategies outlined in the Public Participation toolbox.  

PPP - Public Participation Plan  

The Public Participation Plan (PPP) guides our staff and consultants in effectively and efficiently meeting all public 

participation requirements of the Mississippi Gulf Coast MPO. The PPP tells the public what they can expect from 

GRPC and directs the MPO staff in ensuring effective public engagement is being conducted according to federal 

and organizational regulations.  The PPP is updated regularly to incorporate current and pertinent information and to 

reflect relevant technology improvements. The PPP undergoes a 45 day public review period prior to adopting any 

significant revision. This planôs review period began on October 4th 2011 and received no public comments.  

Technical Studies  

The GRPC staff undertakes technical studies on a variety of transportation topics including Intelligent Transportation 

System (ITS) and operations planning, Congestion Management Process (CMP), safety planning, freight planning, 

transportation planning and engineering, High Occupancy Vehicle and Congestion Pricing, non-driver mobility, 

corridor and intersection studies, as well as various areas of transportation research and analysis. The public has the 

opportunity to view and make comments on study materials and results prior to publication of any findings.  
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GCATS and TIP Plan Development Process 

Begin Plan Development Process 

1. The MPO determines the deadline for project application submissions.  
2. The MPO staff updates and distributes the project application packet to each jurisdiction. 
3. The application materials and deadlines are posted on the GRPC website. 
4. A public notice is published in regional print media. 
5. Announcements are made at MPO and other meetings alerting the public and stakeholders that 

the application process is underway. 
6. MPO staff provides support to applicants completing the project applications. 

Gather Initial Stakeholder and Resource Agency Input  

1. MPO staff review each submitted project application for completeness. 
2. Each project is ranked and given a point score based upon predetermined priority areas 

included in the application packets. Common ranking factors include: is the project in-line with 
regional goals, will public safety be improved, will multi-modal traffic be supported, have 
environmental justice considerations been considered, has the local match been acquired, and 
does this project address the priorities of the public as gathered throughout the year. 

3. Copies of the submitted applications and rank scores are submitted to MDOT, FHWA and all of 
the MPO stakeholders input and required revisions. 

Present Plan for Review and Comment  

1. MPO staff coordinates and Facilitate public meetings across the region allowing the public and 

stakeholders to review and provide comment on the project applications submitted. 

2. Display ads are published in regional print media, the dates are posted in the GRPC office, 

Annex, in email communications with stakeholders and members of the e-newsletter list and 

signage is put in the project areas alerting the individuals and business most likely to be 

impacted by the project of the meetings. 

3. All projects are posted and made available for comment on the GRPC website 

4. Meetings are held in each of the 3 counties with participation by MDOT staff. 

5. Project applications are distributed to the libraries in all 3 counties for public review and 

comment submission.  

6. Documents are made available for public review and comment in the GRPC office and Annex. 

7. The public review period remains active for 45 days for a full plan update. 

Incorporate the Public Comments into the Plan Document  

1. After the 45 day period is completed, all of the public comments are gathered and compiled into 

a summary report. 

2. The summary report is distributed to the members of the TCC to review and prepare 

recommendations for the TPC to consider. 

3. During the TPC meeting, recommendations are considered and the public  comments are 

discussed. It is determined if the comments and chosen actions will require the plan to differ 

significantly from its original version made available for public review.  

4. LŦ ¸ŜǎΣ ǘƘŜ Ǉƭŀƴ ƛǎ ǊŜǾƛǎŜŘ ŀƴŘ ǘƘŜ ǇǊƻŎŜǎǎ ǊŜǎǘŀǊǘǎ ŀǘ ΨtǊŜǎŜƴǘ tƭŀƴ ŦƻǊ wŜǾƛŜǿ ŀƴŘ /ƻƳƳŜƴǘΦΩ 

5. If no, then the actions are documented and incorporated into the plan and the TPC adopts the 

plan for publication 
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Incorporating Public Input into Program and Plan Development  
All public comments will be collected, reviewed and considered by the MPO prior to adoption of any 

program or plan. Public input and inquiries will be responded to within 7 days of their receipt by the 

Public Involvement-Title VI Coordinator or other appropriate GRPC staff member. There are several 

types of responses that may be given. These include: 

1. Notice of Forward: Notice that the inquiry has been forwarded to a more appropriate person to 

respond and will include the name and contact number of that individual or agency. 

2. Request Honored ς A letter informing a person requesting production of materials that their 

request is being honored. It will include any associated costs of the production and information 

on picking up or having the materials delivered. 

3. Request Denied: A letter informing the requestor that production of materials will not be 

completed. It will explain the reason for the denial and provide contact information for further 

questions or comments.  

All public comment, input and inquiries will be documented in the participation database and hard 

copies of submitted materials will be kept on file for a period of 3 years. Each item will be clearly dated 

with the received and response date and copies of subsequent materials will be attached.  
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Engagement Strategies 
GRPC uses a variety of methods to inform, and engage members of the public. The methods used and 

the audience encouraged to participate may vary depending on the planning activity. Staff works to 

identify individuals and organizations that may be directly impacted by a plan or project or who work 

with individuals likely to be impacted then target outreach to those specific populations.   

 

11 Engagement Strategies Utilized by GRPC 

1. Website: Maintain a GRPC website which provides easy access to MPO final reports, the 
participation calendar, and transportation related community activities, survey and opinion 
opportunities, maps, study reports, information on other GRPC projects and more. 

2. Surveys/Polls: Conduct surveys and polls to solicit public input through the internet, telephone, 
or portable computer kiosks to facilitate participation by all interested parties 

3. Public Events: Host public events to disseminate MPO information and gather public input 
independently and in partnership with other agencies. For example, MDOT.  

4. Partnerships: Establishing partnerships with organizers and agencies in the region to share their 
knowledge, disseminate information to the public and encourage participation. 

5. Committee Meetings: Communicating MPO information and status through the GRPC Board, 
TCC and TPC meetings which by providing for public comment at the start of each meeting  

6. Email Communications: GCATS related articles and participation calendar is distributed in the 
ǉǳŀǊǘŜǊƭȅ ά/ƻŀǎǘ ƛƴ aƻǘƛƻƴέ Ŝ-newsletter and GRPC email alert notifications.  

7. Print and Broadcast Media: Utilizing television, radio and print media to inform the public of 
upcoming events, transportation changes, potential community impact and other transportation 
related information. 

8. Distribution Materials: Brochures, Fliers, posters and invitations are all examples of materials 
designed for public distribution.  

9. Presentations: Conducting presentations for groups who request specific information on a 
project, plan or issue area as well as to provide information on who we are and what we do.  

10. Information Kiosk: Maintaining a laptop computer to be utilized as the information and public 
comment kiosk when participating in public event and/or collecting surveys in the community.  

11. Social Media ς Utilizing a Facebook account to increase engagement pace and reach into the 
community, specifically to the youth. 

 

NOTE: GRPC will include the following in public notices when Coast transit Authority (CTA) projects are 

included for public comment. This satisfies the FTA requirements for CTA.  

[ƛǎǘŜŘ ƛƴ ǘƘƛǎ ŘƻŎǳƳŜƴǘ ƛǎ /ƻŀǎǘ ¢Ǌŀƴǎƛǘ !ǳǘƘƻǊƛǘȅΩǎ tǊƻƎǊŀƳ ƻŦ tǊƻƧŜŎǘǎ ǘƘŀǘ ŀǊŜ ŦǳƴŘŜŘ ōȅ ǘƘŜ CŜŘŜǊŀƭ ¢Ǌŀƴsit 

Administration. The public meetings/comment period will satisfy the public participation requirements for the FTA 

Section 5307 and 5309 POP notice. The proposed CTA Program of Projects will be final unless revised as a result of 

public comment. 
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Strategy #1 ɀ Website  
(www.GRPC.com) The GRPC Website and MPO information pages are maintained by GRPC staff. Public 

participation is facilitated numerous ways from the website. 

¶ GRPC, MPO and specific programs and project are defined for public awareness 

¶ Draft Documents are posted for public review and download 

¶ Approved documents are posted for community awareness and guidance 

¶ Links are provided to event information, survey opportunities  

¶ Inquiries can be submitted on any GRPC topic area 

¶ Jurisdictional and project leadership contact information is provided 

¶ Committee and Board selection process is advertised 

¶ Legal Notices are posted 

¶ Presentation and print marketing materials are available to view and download 
  

The explosion of internet-based technologies and public techniques has not spread equally in 

every population GRPC seeks to engage in the planning process. The end-user must still have 

access to a computer and a basic understanding of how websites are navigated for this strategy 

to be effective.  Therefore, lower income, elderly, and populations with English language 

barriers may not have equal access, so use of the website is partnered with several strategies. 

Podcasts 

In an effort to increase the accessibility of information on the website, GRPC staff will post audio files 

and podcasts of meetings, events, education and awareness campaigns, etc on the GRPC website as 

they are created.  

Strategy #2 ɀ Surveys and Polls 
GRPC regularly utilizes the survey and poll as a means of capturing public opinion. Most surveys and 

polls are set-up to capture anonymous data but space is often included for individuals who would like to 

be added to MPO distribution lists. 

Surveys serve a dual purpose. In addition to capturing public perception data, they also may be designed 

to capture demographic information that assists GRPC staff in assuring they are reaching the 

traditionally underserved or other target audiences. Demographic information collected may include zip 

code, disabled, gender, age range, ethnic/racial background, mode of travel and income range.  

Our polls ask the people to tell us which out of set answers is their top priority, favorite, most used, etc. 

The surveys are a mix of questions including, rank choices, multiple choice and fill in the blank. Surveys 

and polls can be completed several ways. 

¶ On the GRPC website 

¶ At distribution locations or the GRPC office 

¶ At a computer Kiosk managed by GRPC staff 

¶ Over the phone at the GRPC office 228-864-1167 
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Strategy #3 ɀ Public Events  
GRPC may coordinate and/or facilitate public outreach events. Events, most often, are public meetings 

or open houses. Events are held in jurisdictions being impacted by a project, plan or program. Public 

events are held within ¼ mile of a transit stop whenever possible, held at times convenient for 

community members to attend and will actively seek to increase awareness of the specific issue and the 

role of the MPO. 

Public meetings are discussion style events with an agenda. Public comments are collected, responded 

to and published as a part of the meeting minutes.  Open houses will not have written minutes or an 

agenda, but all comment cards or questions posed will be collected, responded to and saved in the 

activity files as well as recorded in the Participation Database. 

The methods used to promote events include: 

¶ Signage in the immediate community 

¶ Dissemination through partners 

¶ Listed on GRPC Website Event Calendar 

¶ Print and/or Broadcast Media 

¶ During Meeting announcements 

¶ Through E-Alerts and email notifications 

¶ In the Coast in Motion Newsletter 

¶ Social Media Updates 

¶ Public Presentations 
 

Strategy #4 ɀ Partnerships  
GRPC has developed relationships with many community partners. These include governmental 

agencies, non-profit organizations, private sector businesses, clubs, groups, faith-based organizations 

and individuals. Through these partnerships information is disseminated to the public efficiently and 

effectively.  

Partners support the engagement and outreach efforts by sharing information with the clients and 

community members they serve. Some ways in which our partners support our engagement efforts are: 

¶ Post notices at their places of business or service 

¶ Make announcements to their clients and staff 

¶ Encourage participation in upcoming public events 

¶ Email opportunities to their own partnership lists 

¶ Assist the public in completing a survey or poll and collecting completed forms to be picked up 

¶ Having GRPC staff members speak to their members, clients, employees, etc. 

¶ Participate on committees and as community board members 

¶ Share their resources to ensure we are meeting stated goals and objectives 

¶ Assist with the research to determine the best ways of engaging different populations 
 

Partners are primarily engaged through email alerts, phone calls from GRPC staff, emailed requests for 

assistance, in-ǇŜǊǎƻƴ ŀƴŘ ǘƘǊƻǳƎƘ ǘƘŜ ά/ƻŀǎǘ ƛƴ aƻǘƛƻƴέ 9-newsletter.  
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Strategy #5 ɀ Committee Meetings  
GRPC will provide opportunity at all regular meetings of technical, policy, and standing committees for 

the public to offer comments on the topic of their choice. These comments are limited to three minutes 

per speaker, with each speaker signing up prior to the start of the meeting. The chair of the committee 

may allow additional, unsigned speakers at his/her discretion. Public comments are made a part of the 

public record of the meeting.  

GRPC is accountable to Mississippi Public Records and Open Meetings Acts. This legislation requires 

GRPC to open any policy or technical committee meeting to the general public, even informal work 

sessions, luncheons, and video conferences; executive sessions (under certain conditions; see 

particularly MCA §25-41-7 (3-пύύ  ŀƴŘ άŎƘŀƴŎŜέ ƳŜŜǘƛƴƎǎ ŀǊŜ ƴƻǘ ŎƻǾŜǊŜŘ ǳƴŘŜǊ ǘƘƛǎ ƭŀǿΦ hŦ ǇŀǊǘƛŎǳƭŀǊ 

note are the provisions regarding the taking of minutes and providing notice of such meetings, 

excerpted from the Mississippi State Code. 

§25-41-11. Minutes. Minutes shall be kept of all meetings of a public body, whether in open or 

executive session, showing the members present and absent; the date, time and place of the 

meeting; an accurate recording of any final actions taken at such meeting; and a record, by 

individual member, of any votes taken; and any other information that the public body requests 

be included or reflected in the minutes. The minutes shall be recorded within a reasonable time 

not to exceed thirty (30) days after recess or adjournment and shall be open to public inspection 

during regular business hours. Minutes of legislative committee meetings shall consist of a 

written record of attendance and final actions taken at such meetings. 

§25-41-13. Notice of meetings. (1) Any public body which holds its meetings at such times and 

places and by such procedures as are specifically prescribed by statute shall continue to do so 

and no additional notice of such meetings shall be required except that a notice of the place, 

date, hour and subject matter of any recess meeting, adjourned meeting, interim meeting or any 

called special meeting shall be posted within one (1) hour after such meeting is called in a 

prominent place available to examination and inspection by the general public in the building in 

which the public body normally meets. A copy of the notice shall be made a part of the minutes 

or other permanent official records of the public body.  

Public record laws in the State of Mississippi (MCA §25-61) also require GRPC to maintain their records 

in written formats, viewable and recordable by the public. Requests to view the records must be granted 

within one working day after the request has been received by GRPC, which is allowed to charge a fee 

not to exceed the costs of researching and reproducing the requested records. Additional fees may be 

charged for electronic data, including the cost of establishing the geographic information system (GIS) in 

which the data is maintained in accordance with the commercial value of such data. 
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Strategy #6 ɀ Email Communications  
GRPC uses email to continually inform and engage with community members.  The staff maintains an 

email communication distribution list that contains contacts representing the following: 

 

¶ Area libraries 

¶ Bicycle and pedestrian advocates 

¶ Business associations/chambers of commerce 

¶ Governmental agencies and officials 

¶ Civic leagues 

¶ Educational institutions 

¶ Emergency responders 

¶ Faith-based organizations 

¶ General list for the LRTP 

¶ GRPC Technical Coordinating Committee 

¶ GRPC Transportation Policy Committee 

¶ Home owner/neighborhood associations 

¶ Military installations 

¶ News media 

¶ Non-profit/community-based organizations 

¶ Other interested parties 

¶ Public information officers 
 

NOTE: Everyone who provides comments and inquiries that are submitted via email or where an email 

ŀŘŘǊŜǎǎ ƛǎ ǇǊƻǾƛŘŜŘ ǿƛƭƭ ōŜ ŀŘŘŜŘ ǘƻ ƻǳǊ ŘƛǎǘǊƛōǳǘƛƻƴ ƭƛǎǘ ǘƻ ǊŜŎŜƛǾŜ ǘƘŜ ǉǳŀǊǘŜǊƭȅ ά/ƻŀǎǘ ƛƴ aƻǘƛƻƴέ 

newsletter and other E-alerts. 

Email communication is utilized, for the purposes of public participation in two main ways. 

1. Newsletter ς ά/ƻŀǎǘ ƛƴ aƻǘƛƻƴέ ς A quarterly publication emailed to the distribution list which 
contains the calendar of events, announcements, summary reports, local transportation news, 
project updates, survey results, etc. 

2. E-Alerts ς An alert typically covers information that did not make the last newsletter publication. 
It may provide information for a local public event, law change, legal notice, meeting notice, 
survey link, etc. It may also be a request for distribution of information to the public and/or to 
their employees, etc. 

 

Strategy #7 ɀ Print and Broadcast Media  
GRPC staff will provide briefings to reporters and editorial boards of both newspaper and broadcast 

media to supply in-depth background information on a specific project so they can develop a report or 

an issue in an even-handed way. 
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Print Media 

GRPC staff distributes public and legal as well as public announcements for events and special studies 

using press releases to print media. GRPC may print a supplement in the paper explaining a regional 

transportation topic; there may also be times when they rent a billboard to display information to 

targeted traffic. Our current print media contact list includes:  

 

State Outlets 

¶ Mississippi Business Journal 

¶ Mississippi Digital Daily 

¶ Mississippi Press 
Regional Outlets 

¶ Biloxi-5ΩLōŜǊǾƛƭƭŜ tǊŜǎǎ 

¶ Coast Observer 

¶ Ocean Springs Gazette 

¶ Ocean Springs Record 

¶ Pass Christian Gazebo Gazette 

¶ Sea Coast Echo 

¶ Sun Herald 

¶ The Bay Press 
Community Newsletters 

¶ Boat People SOS  -   Diamondhead Adviser 

¶ El Pueblo   -   Top of the Hill ς Biloxi Seniors 

¶ Hope CDA    

¶ NAVASA 
Other 

¶ Go Places Monthly 

¶ Penny Pincher 

¶ Press-Register 

 

Broadcast Media 

Public access radio and television media are periodically used to provide increased focus for broad reach 

into the general public. GRPC typically makes this effort when there is an issue, questions or new 

information that affects all or a large portion of the Mississippi Gulf Coast.   

The GRPC sends press releases to local television and radio stations to inform them about public 

ƳŜŜǘƛƴƎǎ ŀƴŘ ǊŜǾƛŜǿ ǇŜǊƛƻŘǎ ŦƻǊ άŦǳƭƭ ǳǇŘŀǘŜǎέ ƻŦ ǘƘŜ [w¢t ƻǊ ¢LtΦ  Our current broadcast media outlets 

include: 
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Radio Stations  
WBSL 1190 AM in Bay St. Louis    Supertalk FM MS 
WBUV 104.9 FM in Biloxi    WOAY 
WJZD 94.5 FM in Gulfport    WJZD 94.5 FM 
WQFX 1130 AM in Gulfport     WMJY Magic 93.7 
97.9 FM      WQFX 
104.9 FM      WQRZ - LP 
105.9 Go-FM      WQYZ 92.5 The Beat 
107.1       WROA/WZKX 
Clear Channel      WTNI 1640 
K99 FM       Z 95.3 FM 
Mississippi Public Broadcasting    Kicker 108 

Television News 
Channel 19      Fox Channel 10 
NBC Channel 15      WGUD 
WKFK Channel 7     WLOX  
WXXV Fox 25     
 

Strategy #8 ɀ Marketing M aterials  
Marketing materials are an essential form of communication in any public involvement activity.  The 

substance of the materials can be factual, present point of view, background, request for input, or in 

some instances be legally required and thus need specialized drafting. Marketing materials provide basic 

information about a process, project, plan, or document in a fast, concise, and clear way that the lay 

person can understand. They summarize or encapsulate the overall purpose or status of a project. They 

also provide information on what to do to respond, comment, get more involved, or get on the email or 

mailing list.  

GRPC produces most of its marketing materials in two languages; English and Spanish, but a Vietnamese 

translation may be requested at any time. Translation requests can be emailed, written, phoned or 

faxed to the GRPC office. Marketing materials are distributed during public meetings, open houses, at 

the GRPC office, during community events and at partner locations throughout the year.  

 

Strategy #9 ɀ Presentations  
The GRPC staff prepares a variety of presentations to be displayed during various activities. For a public 

ƳŜŜǘƛƴƎ ŀ tƻǿŜǊtƻƛƴǘ ǎƭƛŘŜ ǎƘƻǿ ǿƛƭƭ Ƴƻǎǘ ƭƛƪŜƭȅ ƎǳƛŘŜ ǘƘŜ ƎǳŜǎǘǎΩ through the meeting agenda. At an 

open house or community event it is more likely that a general presentation will be looping on a laptop, 

TV, or larger projection screen. A general presentation will include information on the role of GRPC, an 

overview of recent highlights and accomplishments, what is 

coming in the future, the importance of public involvement 

and how they can get involved. This general presentation can 

be adopted to be appropriate for all ages. It will be narrated 

and incorporate varied visual aids to capture the interest and 

meet the learning style of a wide variety of individuals. The 
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Presentations will be burned on disks and kept at the GRPC office. Copies will be available for download 

from the GRPC website. Presentations incorporate a variety of visualization techniques to help the 

public better understand transportation planning, as well as facilitate more meaningful public input. 

GRPC staff will, upon request, make a presentation to any civic, organization, school, special interest 

ƎǊƻǳǇΣ ƴŜƛƎƘōƻǊƘƻƻŘΣ ƻǊ ƻǘƘŜǊ ƎǊƻǳǇ ǘƻ ƛƴŦƻǊƳ ŀƴŘ ƛƴŎǊŜŀǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ Dwt/Ωǎ Ǉƭŀƴƴƛng function, 

plans, programs, and special studies. Translation, including sign language services, should be provided 

by GRPC providing there is sufficient advance notification of a need for the service. 

 

Strategy #10 ɀ Information Kiosk  
GRPC purchased a laptop to provide easy access to 

information when staff members are working in the 

community. Individuals without access to the internet can 

utilize these computers during scheduled events, to complete 

surveys, read draft materials, to submit comments and 

requests and to register for our mailing list. The information 

kiosks will also be utilized during public events to show 

presentation materials and other awareness videos to guests.  

 

 

Strategy #11 ɀ Social Media 
Social media communication tools are the newest GRPC engagement methods. In August of 2011, GRPC 

began utilizing facebook, twitter and developed an agency blog. These outreach options allow GRPC 

staff and the MPO to communicate with a broad audience quickly. It is the goal of the public 

involvement coordinator to develop community awareness of the transportation planning process and 

participation opportunities by making announcements and posting activities electronically.  

Individuals can find Gulf regional Planning Commission easily and set up to receive updates as they are 

provided. It is intended that facebook will be heavily utilized to post full announcements, while twitter 

may be used for legal notices, event invitations and awareness notifications. This Twitter plan is due to 

the limited size allowed for tweets (140 characters) and lack of graphic capabilities on the site, however, 

it is expected to increase the pace and reach of our public outreach efforts.  
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Non-Discrimination Plan : Title VI and Subsequent Policies  
 

42 USC 2000(d) - No person shall on the grounds of race, color or national origin be excluded 
from participation in, be denied the benefits of, or be subjected to discrimination under any 

program or activity receiving federal financial assistance. 

Subsequent laws added age, sex, minority status, disability and income status to the criteria 
for which discrimination is prohibited. 

 

The Mississippi Gulf Coast MPO, as a sub-recipient of federal funding, must fulfill the obligations 

imposed by Title VI of the Civil Rights Act of 1964 as well as those rules and regulations adopted in other 

related laws. GRPC prohibits discrimination pracǘƛŎŜǎ ƛƴ ŀƭƭ ŀƎŜƴŎƛŜǎΩ ǇǊƻƎǊŀƳǎ ŀƭǘƘƻǳƎƘ ǘƘŜ ¢ƛǘƭŜ ±L 

regulations are imposed upon and mainly regard MPO activities.  

This chapter defines who the protected populations are, identifies where they are located in the 

metropolitan planning area, how they will be engaged throughout the public participation process.  

The Title VI: Non-Discrimination chapter of the PPP symbolizes the GRPC non-discrimination Plan. The 

purpose of the Plan is to describe the measures to be taken by the GRPC to assure compliance with the 

rules and regulations of Title VI and subsequent non-discrimination laws as it carries out its public 

participation and planning processes. The plan helps ensure the MPO understands its responsibilities 

and is documenting its efforts relative to non-discrimination.  

It is important to note that not only is intentional discrimination prohibited, but also any unintended 

action that has the same effect.  

 

Who are the protected populations  
Non-discrimination protected groups are often referred to as traditionally underserved populations 

(underserved). There are numerous rules and regulations that guide the MPO in involving the 

underserved equitably in public participation and decision-making processes. In addition to well-

rounded input, we seek equitable distribution of burden, services and amenities. Some of the planning 

implications for GRPC staff and board members include: 

¶ Determination of the Location of Traditionally Underserved Populations. These populations 
must be spatially located using US Census Bureau and other data sources. This information is 
used in planning and policy actions to ensure that a fair and equal distribution of services 
occurs as well as targeted public outreach. Examples may include locations of meetings, 
public transportation services, transportation improvements or program activities, and 

¶ Reporting and Certification of Performance. The MPO produces a quarterly status report that 
captures data relevant to the underserved which is used to produce an annual report 
disclosing its performance in meeting target objectives with respect to non-discrimination. 
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M0/ȭÓ Performance  Goals for Traditionally Underserved Populations  
In order to ensure that the MPO is progressing towards its goal of engaging Title VI populations, the 

following is a list of performance indicators that will be reported annually (Table 5) and during the 

every-four-year federal certification review process.  Appendix B outlines the annual report content, 

shown in a one-page report card-style format.           

   

Table 1. Title VI Performance Indicators 

Measure 
Performance Measure 

Description/location 
Performance Target 

Complaints 

The number of officially recorded 

Title VI complaints received at 

the MPO annually 

Zero per year 0 

Engagement of 

Title VI 

Populations 

The annual number of meetings 

held in core Title VI population 

areas 

Conduct at least two public 

meetings or group outreach 

meetings in core traditionally 

underserved population areas  

2 

Allocation of 

Funds to Title VI 

Areas 

Location of programmed funding 

based upon project ranking 

worksheets 

Additional priority given to TIP 

and other projects in identified 

Title VI population areas 

100% 

Contract 

Participation 

Minority / DBE Awards in the 

MPO-funded contracts based 

upon project ranking worksheets 

Additional priority given to firms 

and teams that have DBE 

participation (on MDOT DBE pre-

qualifications listing) 

100% 

Non-

discrimination 

Language in MPO 

Contracts 

The number of contracts with the 

MPO funding that have Non-

discrimination  

All contracts (100%) 100% 

 

 

Title VI Program - Organization and Staffing  
 

Pursuant to 23 CFR 200, Gulf Regional Planning Commission has appointed a Title VI Coordinator who is 

ǊŜǎǇƻƴǎƛōƭŜ ŦƻǊ ŀŘƳƛƴƛǎǘŜǊƛƴƎ ŀƴŘ ƳƻƴƛǘƻǊƛƴƎ ǘƘŜ ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ¢ƛǘƭŜ ±L ŀŎǘƛǾƛǘƛŜǎΦ   
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Title VI  Coordinator  Responsibilities  
 

The Title VI/ADA Coordinator has a number of responsibilities to ensure that the techniques and 

ǇǊŀŎǘƛŎŜǎ ƻŦ ǘƘŜ Dwt/Ωǎ ŜƴƎŀƎŜƳŜƴǘ ǇǊƻƎǊŀƳ ŦƻǊ ǘǊŀŘƛǘƛƻƴŀƭƭȅ ǳƴŘŜǊǎŜǊǾŜŘ ǇƻǇǳƭŀǘƛƻƴǎ are being carried 

out. The following are the core responsibilities of this position: 

¶ Coordinate with MDOT (Mississippi Department of Transportation), other state agencies, local 
governments, member agencies of the MPO (Metropolitan Planning Organization), and the 
general public on Title VI issues. 

¶ wŜǾƛŜǿ Dwt/Ωǎ ƳŜǘƘƻŘǎ ƻŦ ŎƻƳƳǳƴƛty outreach and revise as community demographics 
change.  Being considerate and proactive to incorporate traditionally underserved areas as well 
as considering ADA requirements. 

¶ Collect statistical data (race, color, national origin, age, limited English proficiency, disabilities, 
sex) of participants in, and beneficiaries of the programs and activities conducted by GRPC.  
Making a good faith effort to obtain input from the beneficiaries of GRPC transportation 
projects. 

¶ Process complaints of discrimination consistent with the provisions contained in Appendix A of 
this agreement.   

¶ Conduct training programs for Local Public Agencies (LPA) and MPO staff and members on Title 
VI and related statutes. 

¶ Prepare an annual evaluation report of Title VI accomplishments for the last year and goals for 
the next year as stated in this document, Appendix B. 

¶ !ƴƴǳŀƭƭȅ ŜǾŀƭǳŀǘŜ Dwt/Ωǎ ŦŀŎƛƭƛǘƛŜǎΣ ƛƴŎƭǳŘƛƴƎ ǘƘŜ ǿŜōǎƛǘŜ ŀƴŘ ǇƘƻƴŜ ǎȅǎǘŜƳΣ ǘƻ ŜƴǎǳǊŜ !5! 
compliance.  Create a transition plan if necessary to address non-compliance areas.  Changes 
will be considered along with the financial and administrative burdens associated to the agency. 

¶ Maintain a level of training and expertise necessary to carry out the Title VI and ADA 
responsibilities in a professional manner. 

¶ Issue a policy statement, signed by the Executive Director, which expresses its commitment to 
the non-discrimination provisions of Title VI and ADA.  The policy statement shall be circulated 
ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ǊŜŎƛǇƛŜƴǘΩǎ ƻǊƎŀƴƛȊŀǘƛƻƴ ŀƴŘ ǘƻ ǘƘŜ ƎŜƴŜǊŀƭ ǇǳōƭƛŎΦ  {ǳŎƘ ƛƴŦƻǊmation shall be 
published where appropriate in languages other than English. 

¶ Take affirmative action to correct any deficiencies found by MDOT or the United States 
Department of Transportation (USDOT) within a reasonable time period, not to exceed 90 days, 
in order to implement Title VI compliance in accordance with this agreement.  The executive 
director of the recipient shall be held responsible for implementing Title VI requirements. 

 
 

 
 

 

 

 




























































